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ENGLISH VERSION

1 Define Marketing Research and Explain its Nature and 20
Importance.
OR
1 Write Notes on : 20
(1) The Problems faced by marketing Researchers in India.
(2) Research Reliability and Validity.

2 Explain various Types of Research Designs in detail. 20
OR
2 Write notes on : 20
(1) Online Data Sources and Research.

(2) Sampling Design and Field work.

3  What is Data Editing, Coding, Tabulation and graphical 15

Presentation of Data in Research ? Explain with an
Example.

OR
3 Explain the Significance of a Research Report and 15

Narrate the Steps Involved in writing a Research Report.

4 Define Sales Forecasting and Explain the Importance and 15
various Techniques of Sales Forecasting.
OR
4 Explain the Major Ethical Issues involved in Marketing 15

Research.
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